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	NEW PR AGENCIES APPOINTED TO SUPPORT THE PROMOTION OF THE INTERNATIONAL FUR TRADE

The International Fur Trade Federation has appointed two new PR agencies to augment the delivery of their international communications strategy. One agency specialises in traditional media PR, the other in social media and digital and on-line channels. Both agencies will concentrate on promoting a positive and factual image of fur and the fur trade. A major campaign feature will be the Origin Assured label, which continues to be the most powerful demonstration of the trade’s commitment to transparency and good standards of animal welfare practice. 

NEW SECURITY ADVICE GUIDE FOR MEMBERS

IFTF has produced a second guide from its advice guide series, entitled, ‘Advice on Security, your guide for responding to security problems’, for IFTF Members. The guide which is mainly for retailers provides sound security advice on how best to handle an animal rights problem. Copies of the guide will be distributed to all IFTF Members after the AGM next week. 

I KNOW WHERE I AM FROM – 2010 CREATIVE CAMPAIGN

The 2010 creative materials for the ‘I know where I am from’ campaign have been distributed to all IFTF Members to support their national work to promote the fur trade. The artwork has been supplied in online and print formats and includes two video versions of creative. All posters ordered by Members, and those provided free of charge to signed up members of the Origin Assured programme, will be delivered shortly. 

Next month, IFTF will launch a two month online campaign with a well known international fashion publication. Further details to follow. 
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