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	LUXURY HERITAGE CONFERENCE
9th and 10th November 2010

The ‘Luxury conference’ series set up by The International Herald Tribune’s world renowned, fashion editor, Suzy Menkes, celebrated its 10th Anniversary this month. During his opening address, Stephen Dunbar, the IHT Publisher, made a special mention acknowledging the IFTF as the longest running sponsor of the conference. 

Over the two day conference the speakers included Karl Lagerfeld, who modestly described himself as “just a dress designer” and Lanvin’s, Alber Elbaz, who wooed the conference with his humour and passion by describing the fashion industry as the ”industry that makes dreams come true”. 

Sir Paul Smith advised the conference to think global and act local. He suggested that a number of luxury brands were over-expanding and distributing too many of their products, thereby losing touch with their luxury DNA. Diego Della Valle, from Tod’s echoed this sentiment by saying, “Brands have multiple stores in multiple cities around the world, selling identical products in each shop, which is not luxury. Luxury is exclusivity”. 

Patrizio di Marco, President and CEO of Gucci talked about heritage and how Gucci have moved away from ostentatious glamour and are now playing up their history as a main selling point for their products. 

To mark the 10th anniversary, the IHT put together a stylish 68 page booklet to celebrate the conference and its editor in chief, Suzy Menkes. The booklet contains a number of essays and interviews about the concept of luxury contributed from guests who had taken part in the speaking roster since 2000. 15,000 copies of were distributed to the Luxury Conference delegates, past and present, IHT subscribers, luxury professionals and major fashion and design schools. 

As part of the sponsorship package, and in keeping with the theme of the conference, IFTF created a furry relaxation area based around the romance of air travel and recreated a luxury airport lounge from the 1950s. Fur swags were draped over the seating area to give it a cosy feel. Delegates attending the conference took away with them a mink key ring wrapped around branded presentation postcards of fur images as a reminder of the two-day conference. A link to the video presentations made by all the speakers is available on request from the IFTF PR office. IFTF have also put together a video montage of the conference which will be publicised by IFTF’s recently appointed online and traditional PR agencies. 

The conference dialogue provided invaluable insight into how luxury brands create, nurture and manage the heritage of their brands as well as unparalleled access to the current business developments and trends affecting the luxury industry today. 
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